
The Olympic 
medallist is 
on a mission

sportsnation.org.uk

The offi cial magazine of 

sportsnation.org.uk

 People, Places, Policy - Building Active Communities4/2022 

DAVIES
SHARRON
INTERVIEW

Do you know 
your 2G from 

your 3G?

SYNTHETIC
TURF

PH
O

TO
: SH

U
TTER

STO
CK

/A
B

D
U

L R
A

ZA
K

 LATIFIncreasing participation through innovative facilities

ATHLETICS
Growing the game:

http://www.sportsnation.org.uk
http://www.sapca.org.uk


CopriSystems bespoke sport structures
use natural light and ventilation to create 
amazing spaces to play in all year round.
All our structures conform to the relevant building 
codes and we are SAPCA approved.

CREATE SPACE
TO PLAY IN ALL 
THE YEAR ROUND

>  Free consultation
>  Individually designed 

structures
>  Aff ordable fi nance 

options available

For a site visit or quick quote:
call us on 01380 830 697
email sales@coprisystems.com
visit www.coprisystems.com

sportnation june 2022.indd   1 17/06/2022   20:31

mailto:sales@coprisystems.com
http://www.coprisystems.com


3SPORTSNATION.ORG.UK   JUL/AUG 2022

Ensuring successful legacies 
from major events

participation in sport and physical 
activity when bidding to host such 
events. A salient point, given 
the £778m public funding in the 
Commonwealth Games included 
the creation of facilities, such 

as the Sandwell Aquatics Centre, 
as part of legacy plans designed to 

benefit local communities (see page 30). 
And, as we continue through a summer 

of sporting excellence - with Wimbledon, 
UEFA Women’s Euros, Commonwealth 
Games, the 150th Open and much more - 
many people will be inspired to take up or 
resume sport/physical activity thanks to 
the coverage of these events and the many 
positive role models portrayed. Given that 
every £1 invested in the community sport 
and physical activity sector generates 
£4 in social and economic benefits, it’s 
worth continuing to press the case for 
increased spending on facilities and 
initiatives to get people more active.

A
s we look forward 
to the start of the 
Commonwealth 
Games in 
Birmingham, the 

National Audit Office’s report 
into the value for money from 
investment in major events and 
grassroots sport makes for interesting 
reading. While the report notes that some 
progress has been made in increasing 
participation levels, following the overall 
£8.8bn spent on the London 2012 Olympic 
and Paralympic Games, it also concludes 
that leadership and collaboration across 
government in driving up levels of activity 
has been inconsistent. The result is that 
the sector’s contribution to wider policy 
objectives has not been maximised.

Recommendations from the report include 
setting out how the DCMS should measure 
the success of its forthcoming strategy 
and clarifying whether - and how - major 
sporting events will deliver increased 

Tom Walker
Editor

E: tom@sportsnation.org.uk
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Wasps ask for 
stadium cash
Premiership Rugby club 
Wasps have asked for 
millions of pounds of 
public money from its local 
authority, as financial strain 
builds on their stadium 
business. According to media 
reports, the West Midlands 
Combined Authority (WMCA) 
is considering a funding 
application for around £13m.

Government ‘drags 
its feet’ on net-zero
The UK’s net-zero ambitions 
will fall short unless the 
built environment is given 
stronger support to reduce its 
carbon emissions, MPs have 
warned. A report published 
by the Environmental Audit 
Committee concludes that 
the sector had received “little 
guidance” towards achieving 
environmental targets.

Ebbsfl eet plans 
new stadium 
Ebbsfleet United FC has 
revealed ambitious plans to 
develop a new 8,000-seater 
stadium on the site of a 
waterfront leisure and 
shopping destination. 
Following a consultation 
period, it is expected that an 
outline planning application 
will be submitted to 
Gravesham Borough Council 
at the end of this year.

IN BRIEF

S&C Slatt er hands over keys to 
Birmingham’s Alexander Stadium
SAPCA member, S&C Slatter, has 
officially handed over the keys to 
the newly redeveloped Alexander 
Stadium in Birmingham, ahead of 
the venue hosting the athletics 
competitions during this year’s 
Commonwealth Games. The 
World Athletics Class 1 facility 
houses two athletics tracks with 
natural grass infields, as well as 
an additional dedicated practice 
throws area. The stadium will be 
able to hold 18,000 spectators 

in its permanent configuration, 
while additional temporary 
stands will increase the capacity 
to 30,000 for the Games. 

Utilising the company’s cross-
group expertise, S&C Slatter’s 
sister company, White Horse 
Contractors, constructed the 
Sport England Type 7 natural 
turf infield for the stadium track, 
as well as two Sport England 
Type 5 natural turf fields for the 
warm-up track and throws area. 

PLAY VIDEO

The Alexander Stadium 
will be the focal point of 
the Birmingham 2022 
Commonwealth Games

http://www.sportsnation.org.uk
https://vimeo.com/729893819
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NEWS

JB Corrie launches Clearplay
Specialist tennis supplier and SAPCA 
member, JB Corrie, has launched 
a new training aid which it says is 
a “game changer” for the sport.

The new Clearplay glass walls 
have been designed to help tennis 
players to warm up, practise their 
hitting and improve their technique 
ahead of matches. Imprinted 
on the glass are net markings, 

which replicate the height and 
appearance of a tennis net. This 
gives players the opportunity 
to aim shots just above the net, 
practising and perfecting their 
forehand, backhand and volleys. 

The modular walls can be 
fitted retrospectively on any 
tennis court, or as part of a 
new court installation.

Work starts on Halifax centre
Work is due to get underway on 
a new multi-million-pound leisure 
centre in Halifax. Calderdale 
Council secured £12.2m from the 
government’s Levelling Up Fund 
to help fund the new facility, 
which will replace two facilities 
– North Bridge Leisure Centre 
and Halifax Swimming Pool. Both 
facilities were outdated and in 
urgent need of replacement. 

The new Halifax Leisure Centre 
is being built on the site of the 
former North Bridge facility, which 
closed to the public in March 2022. 

Scheduled to open in 2024, the 
new centre is being developed 
by Alliance Leisure for Calderdale 
Council. It will house a six-lane, 
25m swimming pool and separate 
large teaching pool. Other facilities 

include a gym, exercise studios, a 
dedicated group cycling studio, 
an eight-court sports hall and 
a café. An adventure climbing 
facility and interactive play 
facilities will extend the offer to 
appeal to a wider age group.

Ex-NHS chief Mike 
Farrar appointed 
ukactive chair
Mike Farrar, the former CEO 
of the NHS Confederation, 
has been appointed 
chair of physical activity 
industry body ukactive.

Farrar spent 13 years 
across the NHS and remains 
a prominent thought leader 
and advisor to the NHS and 
the healthcare sector. He will 
take over from Baroness Tanni 
Grey-Thompson in August.

Dyer named Special 
Olympics CEO
Colin Dyer has been 
appointed the new CEO 
of Special Olympics GB. A 
highly experienced leader 
within the charity sector, he 
joins Special Olympics GB 
from WellChild, where he was 
CEO for just over 12 years.

One of the first major 
events Dyer will be focusing 
on is the Special Olympics 
GB’s Summer Series of Sport.

Farrar takes over the role in August

PEOPLE

The centre is being built on 
the site of the former North 
Bridge Leisure Centre

The glass walls help players 
practice their technique
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This year’s Rugby League World 
Cup, held across a number of 
English cities and towns, has 
already delivered £25.8m worth of 
investment in local communities 
across northern England. 

The figure comes from an 
independent report, which 
looked at the social impact of 
the tournament. It shows how 
the event has already led to 
improvements in facilities, local 

economies and the physical and 
mental health of populations 
living in “deprived areas”.

The interim report, compiled 
by The Sports Consultancy 
and Substance, is based on 
the research collected so far. 
A final impact report will be 
published after the tournament.

According to the interim report, 
the £25.8m investment has come 
from an initial investment of 

£635,000 into the tournament’s 
Social Impact Programme, which 
was provided by the likes of Sport 
England, The National Lottery, 
DCMS and the Arts Council.

Rugby League World Cup 2021 
CEO, Jon Dutton, said: “From 
the start, we set out to be a 
tournament with a purpose and 
an objective to make a real impact 
in towns and cities through  our 
Social Impact Programme.”

Rugby League World Cup delivers £25.8m boost

The £25.8m economic 
investment has benefi ted 
towns and cities in the 
north of England

http://www.sportsnation.org.uk
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NEWS
University study: £2.2bn London 2012 
Olympic legacy investment in PE ‘has failed’

and School Sport 
Premium since 2012.

Led by   Dr Vicky 
Randall, the research 
suggests that 
there has been 
no recognisable 
improvement in 
the standard of PE 
teaching at primary 
school level.

Randall said: “PE 
in primary schools 
in England was to 
be a significant 
benefactor of the 
London 2012 Games, 
with the aim to inspire the 
youngest school-aged children.

“But despite a direct investment 
of more than £2.2bn – making it the 
highest-funded subject at primary 

 Professor David James, Managing 
Director of Labosport UK and SAPCA 
board member, has been presented an 
honorary lifetime ISEA Fellowship Award 
from the International Sports Engineering 
Association (ISEA). ISEA is a community 
of industry and academic researchers 
covering all sports and a broad spectrum of 
engineering and technology disciplines. 

James defined the recognition as a “humbling 
experience–for once I was left speechless at 
the awards ceremony.” He added: “Although 
I am only mid-way through my career, I 
take great satisfaction in this recognition 
of the positive impact of my work.”

James is a global authority on athlete-
surface and ball-surface interactions.

Prof David James handed ISEA Fellowship 

Efforts to improve physical 
education at primary 
schools as part of legacy 
plans for the London 2012 
Olympic Games have failed, 
according to a new study.

Academics at the University 
of Winchester looked into the 
effects of £2.2bn worth of 
investment into Primary PE 

age – we have identified a clear 
failure of this Olympic investment 
to deliver on one of its stated 
aims of increasing the ‘confidence, 
knowledge and skills of all primary 
staff in teaching PE and sport’.”

The School Sport Premium and Primary PE 
received £2.2bn worth of investment since 2012

David James

Dr Vicky Randall
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Sportex Group and tiger up! (a 
subsidiary of TigerTurf UK Ltd) 
have announced a new working 
co-operative agreement to 
facilitate the UK’s first closed 
loop recycling facility for end-
of-life synthetic turf facilities. 

The move combines the unique 
technology of both companies to 
bring together a fully traceable 
and compliant recycling solution 
to ensure that all components 
from a synthetic turf pitch 
can be separated, thoroughly 
cleaned, and most importantly 

Sportex Group and tiger up! 
launch recycling cooperative

processed into a condition to 
be re-used within the sports 
facility construction industry.

Using Sportex’s existing recycling 
technology, reclaimed sand and 
SRB rubber that meets the existing 
standards of the industry will be 
available for re-use within sports 
facility projects. tiger up! current 
plastic agglomeration technology 
has been moved to Sportex’s 
existing recycling factory in 
Grangemouth, Scotland where a 
constant feed of un-filled end-of-
life artificial turf will be processed.

A new research project will 
look into the reasons behind 
older adults not accessing 
sports facilities as often 
as their younger peers.

The £1.1m study is being 
delivered through a partnership 
between the Advanced 
Wellbeing Research Centre 
(AWRC) at Sheffield Hallam 
University, Manchester 
Metropolitan University 
and exercise equipment 
specialist Innerva.

Among the areas of 
research will be the barriers 
faced by older adults to 
visiting facilities, as well as 
examining how operators 
could improve engagement 
with the demographic group.

The first results of the 
research will be revealed 
in November 2022.

Study to identify 
ways to engage older 
adults in exercise

A new sport and physical activity 
industry body, called the National 
Sector Partners’ Group (NSPG), 
has called for radical reform to 
support the sector’s growth.

The NSPG is a partnership of 
seven existing organisations and 
the launch follows the publication 
of a report called Unlocking the 
potential, which sets out a vision 
for how to fully harness the sector 

New industry body wants reform
and improve the physical, mental 
and social wellbeing of the nation.

The new group includes ukactive, 
Active Partnerships, CIMSPA, the 
Local Government Association, 
the Sport and Recreation 
Alliance, Sport for Development 
Coalition and Youth Sport Trust. 

Among NSPG’s goals is to get 
the government to engage in a 
collaboration to deliver tax breaks.

Physical activity body 
ukactive is among the seven 
organisations in NSPG

The collaboration is the fi rst 
of its kind for the industry
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Midstream Lighting has secured 
a deal with Leyton Orient 
FC to deliver a floodlighting 
upgrade at the League Two 
club’s home in East London.

Midstream will fit 70 of its 
Modus S1100 luminaires, the 
highly energy-efficient floodlights 
delivering better lighting across 
the Brisbane Road stadium. while 
simultaneously reducing the 
amount of power consumed.

James Brunt, Midstream 
Lighting’s Director of Sports, 
said: “Leyton Orient is a club 
with gigantic ambitions, and 
we’re proud to be supporting 
them on their journey.

“The system that we’re installing 
here will deliver significant 
improvements for players and 
supporters in the short term, 

Midstream installs new lights at Leyton Orient

while also providing long-term 
levels of power and quality 
that the club will need when 
those ambitions are realised.”

Orient’s existing floodlights 
have been in place for 15 
years, during which time major 

advancements have been made 
in LED technology, in particular 
around energy efficiency.  The old 
system delivered a Lux (lighting 
intensity) level of 500, which will 
be increased to 800 – while power 
usage will fall from 90kW to 77kW.

The European Committee for Standardization 
(CEN) will adopt a new standard this year, which 
specifies minimum performance and durability 
requirements for shock pads and e-layers.

The new EN 15330-4 is the result of a multi-year 
collaboration between the various international 
sports governing bodies, national European 
authorities and the artificial turf industry. The 
standard describes how the performance of a 
shock pad or elastic layer shall be measured, 
and the results classified in a common format. 

The new standard is designed to enable 
developers or buyers of sports surfacing systems 
to select the most appropriate shock pad or 
elastic layer for their intended sports surface. 
It is hoped it will also become a tool to build 
safer and more sustainable sports facilities.

New norm to defi ne 
shock pad performance

Leyton Orient’s Breyer Group Stadium 
is getting a new lighting system

Schmitz Foam Products’ 
ProPlay shock pads already 
conform to the new standards

14 SPORTSNATION.ORG.UK   JUL/AUG 2022



15SPORTSNATION.ORG.UK   JUL/AUG 2022

Get your free subscription at www.sportsnation.org.uk

Industry body, ukactive, has 
called on the government 
and its partners to work with 
the sector to get the nation’s 
workforce active, as new 
research from Deloitte shows it 
could benefit the UK economy 
by up to £17bn a year.

The landmark report, Economic 
Health & Societal Wellbeing, 
was commissioned by fitness 
industry body International 
Health, Racquet and Sportsclub 
Association on behalf of the 
Global Health and Fitness Alliance. 
The report aims to quantify the 
full economic and social impact 
of the physical activity industry 
across the world on a country-

by-country basis, to help policy 
makers make better decisions 
and improve people’s health and 
productivity across the globe.

According to the report, 
physical inactivity costs 
the UK’s healthcare system 
£3.5bn annually, of which 
£2.9bn is borne by the NHS. 
Productivity loss due to a 
lack of sufficient activity was 
valued at £13.5bn per year.

Huw Edwards, ukactive 
CEO, said: “These findings 
prove that physical activity 
during the working day is 
paramount for improving 
health, wellbeing, productivity 
and, overall, our economy.”

Sector “holds key” to 
gett ing workforce active

The report states that investing 
in an inactive person becoming 
active has a ‘payback period’ of 
less than one year

http://www.sportsnation.org.uk
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NEWS
NAO publishes ‘value for money’ report on 
grassroots participation in sport

to drive up levels 
of activity has been 
inconsistent, with the 
result that the sector’s 
contribution to wider 
policy objectives has 
not been maximised.

The report also 
highlights the 
detrimental effect 
the COVID-19 
pandemic has had 
on participation 
levels, especially 
for certain groups 
– including women, 
those from ethnically 
diverse communities and disabled 
people – who already had below-
average levels of activity. 

Huw Edwards, ukactive CEO, said: 
“it is important we reflect on the 

Spectators returning in droves to major events 
have increased demand for Arena Group’s 
temporary structures – from The Silverstone F1 
Grand Prix and The Wimbledon Championships 
to The Open at St Andrews. This year’s Open, 
for example, set a new attendance record and 
was one third larger than in previous years.

Speaking to SportsNation, Ross Robertson, MD 
of Arena’s Structures’ division, said: “We’re seeing 
a huge appetite across the board, from public to 
VIP hospitality, for tickets, which means we’re 
coming back from the pandemic with increased 
demand from organisers. The 
very nature of temporary 
infrastructure means that 
we can be flexible to 
accommodate their needs.”

Arena Group sees strong growth in 2022

The National Audit Office 
(NAO) has published a value for 
money report into grassroots 
participation in sport and 
physical activity. While the 
report notes that some progress 
has been made in increasing 
participation since 2012, it also 
concludes that leadership and 
collaboration across government 

lessons from the past 10 years and 
seize the opportunity to do things 
differently in the next decade so 
that we recover the ground lost 
during the pandemic and ensure 
many more benefit from sport.”

The pandemic has had 
a detrimental e� ect on 
female participation levels 

Arena’s 30m x 70m 
“The Shop” at this 
year’s The Open

Huw Edwards
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Lucy Findlay, Elevate’s event director, 
added: “Face-to-face interactions are 
fundamental to business relationships, 
development and innovation. That’s what 
Elevate did this year – it helped reconnect, 
celebrate resilience, and create opportunities.”

A
fter three years of pandemic 
interruption, the Elevate 
trade show opened its 
doors to thousands of 
professionals working in 

sport, physical activity, health and fitness. 
Held at London’s ExCeL Centre on 15 and 
16 June, this year’s event featured more 
than 250 exhibitors, showcasing a wealth 
of new products and innovations. 

The overriding mood on the showfloor 
was that the industry was glad to be back 
conducting face-to-face events. “In a world 
of Zoom calls and computer screens, 
getting hands on with the products is 
what it’s all about,” said Peter Ferris, CEO 
of fitness training concept Speedflex.

ELEVATE 
2022 

Elevate is one of the 
physical activity sector’s 
largest trade shows, 
featuring a programme of 
keynote talks and seminars 
supported by a trade 
fl oor with 250 exhibitors

EVENT REVIEW: 

P OLICY

The exhibition floor featured 
a wide range of products 
and services across health, 
fitness and sport
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Looking ahead
Elevate is supported by more than 50 
industry associations and media partners, 
including SportsNation magazine, 
Sport England, ukactive, The Institute 
of Sport Exercise & Health (ISEH), 
CIMSPA, Community Leisure UK, London 
Sport and Independent Gyms. 

Plans are now being put in place to make 
Elevate 2023 even bigger. Taking place 14-15 
June, the event has already seen a number 
of companies sign up, ranging from leading 
global suppliers to independent start-ups.

ELEVATE 2023
SAVE THE DATE
14-15 JUNE 2023

NOW, MORE THAN 
EVER, WE NEED TO 
HELP PEOPLE GET 
PHYSICALLY ACTIVE 
AND FIND SPORT 
Tim Hollingsworth, Sport England, CEO

The 200 speakers 
included a number 
of industry leaders

The event was held at the ExCel Centre in London

Insights
Elevate’s five seminar theatres and five 
workshops hosted 200 speakers, who 
shared their insights on physical activity, 
fitness and sports therapy. The keynote 
opening address was given by Sport 
England CEO, Tim Hollingsworth. 

“When it comes to getting people 
physically active, we should talk more about 
what we SHOULD be doing. Rather than 
simply what we could do,” he said. “Now, 
more than ever, we need to help people get 
physically active and find sport. We can 
help build more connected communities - 
but only if we work together as a sector.”

Other highlights included a session 
entitled “how to truly unlock the power of 
innovation within your business”, featuring 
a panel with Steve Ward, digital and 
technology director at GLL; Carl McCartney, 
Customer Experience Director for Les Mills 
UK; and Phil Coxon, MD of Mindbody. 
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he past couple of years have 
presented new challenges, 
endless uncertainty, and altered 
expectations, yet those in our sector 

have responded remarkably to ensure the 
nation could stay fit and healthy through it all.  

From volunteers running virtual classes 
to businesses championing activity during 
working hours at home, there have been 
so many inspiring examples of both 
individuals and organisations working 
tirelessly for the greater good of others. 

Their dedication to keeping people 

T

Let’s celebrate 
our volunteers

LISA WAINWRIGHT MBE 
CEO

Sport and 
Recreation Alliance

active during that time has meant that 
millions of individuals have been able 
to reap the many benefits of sport, 
recreation and physical activity at a time 
when it was needed the most - and we 
want to celebrate their achievements.  

Our Annual AGM Awards, which have 
been running for over 45 years, recognise 
the notable contributions individuals and/
or organisations have made to our sector 
and we are searching for our 2022 winners. 

The awards are a fantastic opportunity 
to promote the work of those who 
spend their time and efforts getting 
others moving and help to ensure that 
this valuable work isn’t overlooked. 

This year, we have introduced the 
Spirit of Sport and Recreation Award, 
formerly known as the Emeritus Award, 
which will be presented alongside our 
prestigious Arthur Bell Trophy. 

The newly-named accolade will be 
awarded to an exceptional individual or 
organisation who has provided voluntary 
support to improve sport and recreation, 
while the Arthur Bell Trophy will continue to 
celebrate those who have made a substantial 
and long-term impact in the sector.

In times of darkness, the nation’s coaches, 
clubs and communities have been real 
beacons of light and we look forward to 
celebrating some of them later this year. ●
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“IN TIMES OF DARKNESS, THE NATION’S 
COACHES, CLUBS AND COMMUNITIES 

HAVE BEEN REAL BEACONS OF LIGHT AND 
WE LOOK FORWARD TO CELEBRATING 

SOME OF THEM LATER THIS YEAR”

Volunteers are crucial 
to providing physical 
activity to people 
from all backgrounds

Want to join us?
For more information, 
call 024 7641 6316 
or email info@sapca.org.uk 
and we’ll be happy to help

www.sapca.org.uk

By becoming a member of SAPCA - the UK’s 
not-for-profi t trade association for the sports 
and play facility construction industry – you’ll get 
instant benefi ts that will help you to build 
your business.

■  increase professional reputation 

■  raise your profi le

■  expand your knowledge 

■  keep up on industry trends and policy

Through SAPCA, you will also be able to liaise and 
build relationships with national and international 
sports governing bodies, sports facility funding 
agencies, sports councils and other sports and play 
organisations and trade associations. 

SAPCA membership ALSO offers invaluable access to:

■  Use of the offi cial SAPCA logo on marketing 
collateral and tender documents, to 
demonstrate your high construction and 
customer service standards

■  Legal advice service, provided by specialist 
solicitors Hewitsons

■  HR Helpline, provided in partnership with 
specialists Clover
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SPORTS HALLS  I  PADEL CLUBS  I  TENNIS CLUBS
ALL-WEATHER CANOPIES  I  FOYERS  I  CLUBHOUSES

Talk to our friendly, professional, experienced team - we can advise on 
the best options from a range of solutions.  Our British supply chain and 
directly employed teams means we are quick and reliable. We are also 
completely flexible: you can hire or purchase (or switch whenever you 
like) and you can off-hire at any time. We do everything - from building 

only to turnkey solutions (and everything in between).

Jason Lynock: 07971 542357
Jamie Southam: 07498 213674
Shaun Stephens: 07535 117181

INSTANT SPACE 
FOR SPORT

ALL WEATHER PLAY  I  REVENUE STREAM  I  FLEXIBLE

smart-space.co.uk Talk to the team

www.smart-space.co.uk
www.slattersportsconstruction.com
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ollaboration is key to addressing the 
nation’s inactivity crisis. By working 
together we can provide the right 
facilities in the right locations 

staffed by skilled professionals with the right 
training and qualifications to deliver positive 
sport and physical activity experiences. 

The power of collaboration is something 
that CIMSPA’s newest strategic partner 
understands only too well. Established in 
2016, Aspire Active Partnerships supports 
organisations in the children’s activity 
and sports coaching sector to improve 
children and young people’s participation in 
sport and physical activity with innovative 
delivery and training services as well as 
resources that educate and inspire.

Together these organisations are 
engaging 400,000 children and young 
people a year in sport and activity. 

Meanwhile, its education arm, Aspire 
Active Education, engages youngsters in 
activity through a variety of programmes 
designed to improve physical literacy, health, 
wellbeing and academic achievement. 

CIMSPA has entered into a strategic 
partnership with Aspire Active 
Partnerships to set new standards in 
sport and physical activity services 
for children and young people.

There is a genuine desire to work together 
to raise the bar in terms of the training 
and quality of professionals working in this 
area of the sector, mapped to professional 
standards. By working with Aspire and its 
consortium of providers, we can speak with 
one voice to a growing network of children’s 
activity and sports coaching organisations. 

Prior to the pandemic, 20 organisations 
belonged to the network. That figure has 
more than doubled since then and Paul 

C

The power of 
collaboration

TARA DILLON 
CEO

CIMSPA

Griffiths, co-founder of Aspire Active 
Partnerships, expects membership to reach 
triple figures over the next three years.

All the more reason to work together 
to regulate the sector and ensure quality 
provision, as Griffiths explains: “We know that 
if we improve the skills of those working in 
our sector and give people the opportunity 
to become better leaders, we will naturally 
see enhanced levels of service which will 
result in more children being active. With 
strained budgets, we can see why schools 
choose organisations based on cost, but too 
often the services they are purchasing are 
inadequate in terms of quality and compliance. 

“I can change a plug, but that doesn’t 
mean I should set myself up as an electrician, 
and that’s what we are currently seeing 
in this sector. There’s no quality control. 
This is why we need to set standards that 
define the skills and qualifications needed 
to deliver high quality sport and physical 
activity experiences to children and young 
people. And this is where our strategic 
partnership with CIMSPA will help.” ●

Beatemporendi 
voluptae pa ducit 
rest volores
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CIMSPA will work with 
Aspire Active Partnerships

“THERE IS A GENUINE DESIRE TO WORK 
TOGETHER TO RAISE THE BAR IN TERMS 
OF THE TRAINING AND QUALITY OF 
PROFESSIONALS WORKING IN THIS AREA”

Want to join us?
For more information, 
call 024 7641 6316 
or email info@sapca.org.uk 
and we’ll be happy to help

www.sapca.org.uk

By becoming a member of SAPCA - the UK’s 
not-for-profi t trade association for the sports 
and play facility construction industry – you’ll get 
instant benefi ts that will help you to build 
your business.

■  increase professional reputation 

■  raise your profi le

■  expand your knowledge 

■  keep up on industry trends and policy

Through SAPCA, you will also be able to liaise and 
build relationships with national and international 
sports governing bodies, sports facility funding 
agencies, sports councils and other sports and play 
organisations and trade associations. 

SAPCA membership ALSO offers invaluable access to:

■  Use of the offi cial SAPCA logo on marketing 
collateral and tender documents, to 
demonstrate your high construction and 
customer service standards

■  Legal advice service, provided by specialist 
solicitors Hewitsons

■  HR Helpline, provided in partnership with 
specialists Clover
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Want to join us?
For more information, 
call 024 7641 6316 
or email info@sapca.org.uk 
and we’ll be happy to help
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■  increase professional reputation 

■  raise your profi le

■  expand your knowledge 

■  keep up on industry trends and policy

Through SAPCA, you will also be able to liaise and 
build relationships with national and international 
sports governing bodies, sports facility funding 
agencies, sports councils and other sports and play 
organisations and trade associations. 

SAPCA membership ALSO offers invaluable access to:

■  Use of the offi cial SAPCA logo on marketing 
collateral and tender documents, to 
demonstrate your high construction and 
customer service standards

■  Legal advice service, provided by specialist 
solicitors Hewitsons

■  HR Helpline, provided in partnership with 
specialists Clover
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Specifically, environmental sustainability in 
this context relates to better design, better 
maintenance and better end-of-life treatment 
of sport and play facilities. Fundamentally, 
sustainability should sit at the heart of 
everything that you do as a business – ask 
yourself what impact will this have, and how 
can I reduce it? Our sister organisation in 
Australia (the Sports Environment Alliance) 
uses the strapline “No Planet, No Play”. 
It’s true on this side of the world too.

It is now unthinkable for any organisation 
to operate without due care and attention 
to health and safety (once considered to 
be excessively burdensome) and, more 
recently, to equality, diversity and inclusion. 
Legislation requires that businesses comply 
with H&S and EDI standards and this will 
be increasingly true for sustainability 
issues – including environmental, social 
and economic - moving forwards.

Jason went on to outline an initiative for 
SAPCA to introduce minimum standards 
and thresholds, certification, incentives 
and awards for SAPCA members working 
on their environmental impacts.

As a partner organisation BASIS stands 
ready and willing to assist in every way we can.

Many things are going badly wrong with the 
environment at the moment, but I’ll leave the 
final words to Prince William: “There is hope. 
If we harness the very best of humankind, 
and restore our planet, we’ll protect it for 
our children, for our grandchildren and 
for future generations to come.” ●

T
A shared theme
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It is now 

unthinkable for 

any business to 

operate without a 

sustainability plan

“FUNDAMENTALLY, SUSTAINABILITY 
SHOULD SIT AT THE HEART 
OF EVERYTHING THAT YOU 

DO AS A BUSINESS“

he past few weeks have been a 
busy time. In mid-May, BASIS held 
its annual conference, welcoming 
nearly 130 sustainability and sport 

professionals to the Principality Stadium, 
Cardiff. The following week, I and BASIS 
Board Chair Chris Whitaker, spoke at the 
SAPCA Conference. And a little over a week 
after that, the nation and the Commonwealth 
celebrated the Queen’s Platinum Jubilee. 
What linked these three events together? A 
shared theme of environmental sustainability.

In the middle of the great Jubilee Concert 
held in London – I loved The Queen (the 
monarch) starting Queen’s (the band’s) 
iconic “We Will Rock You” beat with her 
teaspoon and tea cup – Prince William spoke. 
And, no doubt, with his grandmother’s 
blessing, he spoke of the work of “visionary 
environmentalists” around the world. He 
acknowledged the benefits of “unimaginable 
technological developments and scientific 
breakthroughs” that have happened during his 
grandmother’s remarkable reign, but also the 
impacts that human activities have had and 
that “the pressing need to protect and restore 
our planet has never been more urgent”.

Just a week or so before, SAPCA chair 
Jason Douglass’ speech at the association’s 
Conference revealed environmental 
sustainability as one of the “important global 
and national subject matters” that he wants 
the association to address during his tenure. 
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P ROMOTION

any errors in the process and ensures 
that all information gathered along the 
journey has a lasting digital footprint.

Replay Recycling offers everything from 
a full service offering to a flexible approach 
whereby the materials can be transported 
for processing by the respective contractor, 
as long as the lifted materials adhere to 
the Replay Recycling specifications. 

Once at the processing plant, the turf 
is allocated a unique reference identifier 
linked to the customised portal and placed 
in a bespoke holding bay on a project-by-
project basis, until ready for processing. The 
synthetic turf then undergoes a series of 
shredding, drying and granulation processes 
separating the plastic from the sand or rubber, 
ensuring products are suitable for resale. 

With the data collated through the Replay 
Recycling system, powered by Passport365, 
clients can furnish carbon reporting and 
Corporate Social Responsibility data with ease.

Garry Martin of Replay Recycling said: 
“We’re creating solutions with, in most cases, 
100% recycled synthetic pitches. With Replay 
Recycling everything is transparent, our clients 
can see exactly where their pitch has gone.” ●

R
evolutionising the sports and 
recycling industry, Replay 
Recycling uses data-driven 
technology to provide a fully 
transparent circular solution. 

The joint venture combines Blue Castle 
Granulation, expert waste management 
consultants specialising in ‘difficult to 
recycle’ materials; and Passport365, an all-
encompassing management tool, developed 
specifically for facilities and assets, as well 
as managing processes and people. 

Replay Recycling customers who recycle 
their end-of-life synthetic surface are furnished 
with a Replay Recycling customised portal 
accessible via web or mobile app. On the 
app, the customer can track their synthetic 
pitch from lift right through to processing, 
and the sale of the recycled products.  

The Replay Recycling app synchronises all 
data and information in real time with the 
web application, connecting on the ground 
processes with the office. At any point in 
the recycling process, all documentation, 
files, notes and images can be accessed 
easily on both mobile and web. The app 
removes the need for paperwork, digitising 
previous documentation and removing 

REPLAY 
RECYCLING 
Trusted synthetic pitch maintenance experts, Replay
Maintenance have announced the launch of a new 
addition to their group of companies, Replay Recycling. 

Clients can track their 
synthetic pitch from lift 
through to processing

More information: www.replayrecycling.co.uk 

The turf is allocated a unique reference identifier

http://www.replayrecycling.co.uk
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The potential of facilities 
One of the big announcements coming out of 
the event was the launch of a new research 
initiative, exploring how the untapped 
potential of leisure facilities could save billions 
for the NHS. The two-year pilot will investigate 
how leisure facilities could be transformed 
into musculoskeletal (MSK) hubs which 
could be accessed in every community.

According to official NHS figures, more 
than 20 million people in the UK suffer 
from MSK-related health issues, ranging 
from arthritis and chronic pain to knee 
replacements. The pandemic has led to a 
backlog of people – especially among those 
over 50-years-old – who would benefit 

ust a month before it hosts the 2022 
Commonwealth Games, Birmingham 
was the setting for Active Uprising, 
one of the physical activity sector’s 
main annual events. Organised 

by industry body, ukactive, and attracting 
more than 900 industry professionals, 
the theme of this year’s conference was 
“Leading our sector into the future”.  

Huw Edwards, ukactive CEO, said: “It’s just 
over a year since sports and fitness facilities 
reopened following the pandemic lockdown, 
so this summer’s Active Uprising represented 
a moment to build on the progress we 
have made in the face of adversity and 
harness the unity we have going forward.”

ukactive held its annual conference in Birmingham in June. The Active 
Uprising event saw the launch of a new project to explore the “untapped 
potential” of leisure facilities and also acted as the curtain call for 
the industry body’s outgoing chair, Dame Tanni Grey-Thompson

RISING UP 
for physical activity

Active Uprising attracted more 
than 900 industry professionals 
to Birmingham’s ICC

J
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secured £1.4m worth of investment as part 
of UKRI’s Healthy Ageing Challenge.

“The project is the first of its kind to use 
extensive co-design to look at the Place, 
Product and People system-based approach,” 
said Ben Wilkins, CEO of Good Boost. “The 
approach will create a consistent, nationwide 
delivery model that could play an integral role 
in reducing the burden on the NHS, improving 
health outcomes and adding to economic 
benefit for leisure facilities, resulting in the 
opportunity to support millions of older 
adults to enjoy healthier, happier lives.”

Farewell to Tanni
Active Uprising was also the last official 
event for ukactive’s outgoing chair Tanni 

from support to manage their condition 
due to physical inactivity and limited 
access to non-emergency appointments.

To help tackle MSK conditions, the new 
pilot will test the delivery of accessible 
and affordable personalised services for 
exercise, rehabilitation, wider wellbeing 
support and education. The programme 
will be piloted in swimming pools and 
leisure centres across the UK, and at home 
through a virtual community support app.

The project is being driven by a 
consortium which includes ukactive, 
social enterprise Good Boost, group 
rehabilitation programme ESCAPE-pain 
and two charities – Orthopaedic Research 
UK and Arthritis Action. The initiative has 

The programme will be 
piloted in swimming 

pools and leisure centres 
across the UK, and at 
home through a virtual 

community support app

A new pilot will look how 
to better tap into the 
potential of using leisure 
facilities as MSK hubs

From left to right: 

Huw Edwards, 

ukactive CEO; 

outgoing ukactive 

chair, Tanni Grey-

Thompson; and 

Myzone CEO, 

Dave Wright
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P OLICY

Grey-Thompson. The paralympic legend 
spent more than six years in the role, 
having been appointed in early 2015. 
She has been instrumental in raising the 
national profile of sport and physical 
activity and, perhaps more importantly, 
promoting the sector’s role and importance 
in delivering preventative healthcare. 

Her leadership was also seen as 
instrumental in supporting the sector 
through the pandemic and to help its 
survival and recovery, as well as plotting 
the course for its development.

When asked how the sport, fitness and 
physical activity sector had changed during 
her near-seven year tenure, Dame Tanni 
said: “The sector has matured. We now have 
a seat at the table – at the highest level.

“Also, what I saw during the pandemic 
was that, in its darkest time, the sector 
came together. And we can’t lose that. 
We developed a central voice and that’s 
great because as a sector, we’re incredibly 
powerful if we work together. People 

now recognise what we do as a sector 
and that has been a big change.”

According to Dame Tanni, there are now 
better, stronger ties between the different 
sector organisations, such as ukactive, 
Sport England, Sport and Recreation 
Alliance, CIMSPA and the Youth Sport Trust. 

She also described how the 
relationship between the sector and 
the government has changed. 

“They now have to listen to us,” Dame 
Tanni said, adding that the sector was 
now in a “good place”. She was also 
confident that the incoming chair, former 
NHS chief Mike Farrar, who will begin 
his tenure as ukactive chair in August, 
will further improve and expand the 
relationships within departments.  

“Mike, I’m sure, can unlock doors to 
new relationships, including one with the 
Department of Health which would’ve 
taken me a lot longer to do,” Dame 
Tanni said. “So the relationships are only 
going to get better and stronger.” 

People now recognise
what we do as a

sector and that has 
been a big change

Dame Tanni 
Grey-Thompson 
was interviewed 
on stage as she 
stepped down 
from her role as 
ukactive chair
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P LACES

permanent seating for 1,000 spectators. 
During the Commonwealth Games, 
these will be supplemented with an 
additional 4,000 temporary seats, for a 
total Games-time capacity of 5,000. 

After the Games, the venue will be 
reconfigured, the 4,000 temporary seats 
removed, and additional leisure facilities 
added before the centre reopens as a 
community facility in the summer of 
2023. The main pool features a boom 
and a moveable floor, which means that 
the length and depth of the pool can 
be varied, enabling a larger number of 
groups of all ages and abilities to use it. 

Owned by Sandwell Council, in legacy 
mode the centre will be operated by Sandwell 
Leisure Trust. It will also be used by University 
of Wolverhampton students for teaching and 

T
he Sandwell Aquatics Centre 
is the only new-build venue 
delivered for the Birmingham 
2022 Commonwealth Games. 
During the Games, it will be 

the home to swimming, para swimming 
and diving competitions from 29 July to 8 
August. Hosting more than 60 events in total, 
it will be the stage for more medal moments 
than any other Birmingham 2022 venue.

A centre for everyone
Construction work on the £73m centre began 
in 2019. The facilities inside the impressive 
building – designed by Roberts Limbrick 
Architects – include an Olympic size 50m 
swimming pool, 10-metre diving board with 
25m pool and “studio pool”. There is also 
a health and fitness club with a 108-station 
gym floor, a 25-station ladies-only gym 
area, an indoor cycling studio, three group 
exercise studios, a four-court sports hall, and 
saunas. Outdoor facilities include a full-size 
grass football pitch and changing facilities.

Housing one of only two competition-
standard 50m swimming pools in the 
West Midlands, the centre will have 

The only venue to be purpose-built 
for the 2022 Commonwealth Games, 
Sandwell Aquatics Centre was 
completed in April 2022 – 100 days 
before the opening of the Games.

SANDWELL
AQUATICS CENTRE
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region and the fourth highest number in the 
whole country. This has been achieved by 
working in partnership with community groups 
like the Albion Foundation, and also through 
our extensive free swimming programme.

“This is a testament to the hard work and 
dedication of our construction partners, 
who worked diligently throughout the 
project and a global pandemic to complete 
this venue on time and on budget.

“The world’s eyes will be on Sandwell, so I 
can’t wait to welcome talented athletes from 
across the Commonwealth and to see what 
they can achieve in this fantastic new facility.

“The legacy the Games will leave us is not 
simply this facility for local residents, but 
also hopefully the inspiration not just for 
the next generation of athletes, but perhaps 
all of us to be more physically active.” ●

will become a home venue for representatives 
of the University through WLV Sports. 

Greatest legacy
Sandwell Council officially handed the keys 
to the Centre over to Birmingham 2022 on 27 
June, a month ahead of the Commonwealth 
Games. According to the leader of Sandwell 
Council, Kerrie Carmichael, the centre will 
be a “fantastic facility” during the Games, 
but added that its greatest value will be in 
providing the “greatest legacy” of Birmingham 
2022, with local people and young, talented 
swimmers and divers benefiting from having 
a world-class facility on their doorstep.

“This facility will enable Sandwell to continue 
its work to increase children and young 
people’s physical activity,” Carmichael said. 
“Sandwell has the most active kids in the 

SUPPLIERS
●  Roberts Limbrick 

Architects: architects
●  Wates Construction: 

main contractor
●  Midport Construction: 

roofing work
●  APiC UK: architectural 

facade
●  Doocey Group: 

overseeing utilities 
preparatory work 
on the site

●  UK Access Solutions: 
scaffolding

I can’t wait to welcome talented athletes from 
across the Commonwealth and to see what they 

can achieve in this fantastic new facility  

During the Commonwealth 
Games, the venue will host 
4,000 spectators and a 
total of 60 medal events
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Davies is a double 
Commonwealth Games 
champion and Olympic 
silver medallist

I think we 
need an 

honest 
conversation 

about our 
facilities
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Now, she is on a mission to tackle what she 
calls a serious issue – the state of the UK’s 
sports and leisure centre infrastructure. She is 
as passionate about the future of grassroots 
swimming as she was about making it 
to the podium during her elite career.

FACILITY ISSUES
“Some of the UK’s leisure stock is in crisis,” 
Davies says. “There were a lot of leisure 
facility projects in the 1970s and many of 
those venues were designed simply as boxes 
with activities crammed inside them – there 
wasn’t a lot of imagination when it came 
to leisure centre architecture back then. 

“What’s happening is that many of 
those centres are now at the end of their 
life. During the pandemic, many local 
authorities were struggling to run these 
ageing facilities, as they were outdated, 
weren't environmentally friendly and, as 
a result, hugely expensive to run. The 
added financial pressures experienced at 
local level during COVID-19 – and the fact 
that the facilities weren’t generating any 
income – have hit the sector hard. To make 
things worse, sadly, we’re one of the few 
countries in Europe which don’t ringfence 
funding for leisure and physical activity 
facilities or services as a public service.

“As a result, we’ve lost 250 facilities and 
that is utterly ridiculous. Because let’s face 
it, we weren’t particularly well-served in 

I 
think we need an honest 
conversation about our facilities,” 
says Olympic medallist and 
former Commonwealth Champion 
swimmer, Sharron Davies. “Because 

we have a real problem on our hands. We’ve 
already lost 250 pools and leisure centres 
since the pandemic and, according to Sport 
England, another 1,000 could close by the 
end of the decade if we continue on this path. 
Many of our leisure centres are outdated 
and in a shocking state of disrepair.”

Davies, one of the UK’s best-known 
and most popular sportswomen, 
knows what she’s talking about – not 
least because a considerable part of 
her life has been spent in a pool. 

She burst onto the swimming scene as a 
13-year-old Olympian in 1976 and instantly 
became a household name. Aged just 14, 
she won two European Bronze medals, 
followed by a silver medal at the Moscow 
Olympics in 1980. Her incredible international 
career spanned three decades and included 
numerous major titles and medals, as well 
as 200 British and Commonwealth records.

Since retiring in 1994, after two decades 
at the top level of her sport, she become 
a regular on TV and in the press – most 
notably as a key member of BBC’s television 
coverage of major events. She has, either 
as an athlete or broadcaster, covered 
every single Olympic Games since 1976. 
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“

Olympic medallist swimmer turned celebrated broadcaster and
 sports campaigner talks to SportsNation about her quest to

 improve the quality of the UK’s leisure and sports facility stock

Sharron 
Davies
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– importantly – flexible and sustainable, 
making them cheaper to operate.

“It’s time to think differently about how 
we build sport and physical activity spaces,” 
Davies says. “For one, facilities should be 
multi-use, because we really need to think 
about how we get the best out of our money 
from the things we’re building. Not all 
children like traditional sports, but by helping 
them find an activity they enjoy we can 
develop good habits that will last a lifetime 
to benefit their mental and physical health. 

“Also, great facilities don’t have to take two 
years to construct and they don’t need to be 
so expensive. That’s where using membrane 
structures comes in – they can significantly 
reduce the total build programme and 
they are up to 40 per cent cheaper too.

“That’s important, because one of the 
biggest issues at the moment is that local 
authorities are scared witless about how 
are they’re going to be able to afford to 
run some of these old facilities. This is why 
I’m excited about this partnership – we can 
offer a potential solution, rather than just 
bemoan the fact that we have a problem.”

the first place, when it comes to having 
enough pools and leisure centres.”

FLEXIBLE DESIGNS
For Davies, the first step to improving 
the UK’s leisure facility stock is to 
successfully make the case that sport 
and physical activity matter. She wants 
the sector to be seen as an essential 
service, which saves the NHS millions by 
acting as a preventative health service. 

“As a nation, our healthcare costs 
are spiralling thanks to rising obesity 
levels and other lifestyle diseases,” she 
says. “Prevention is not only easier, but 
also a lot cheaper than the cure – and 
sports and physical activity play a huge 
role in that. We need local and central 
government to finally understand that. 

“It’s not merely physical fitness that 
leisure centres and swimming pools could 
help improve, either. I think the positive 
effects that physical activity has on mental 
health remain hugely under-appreciated. 

“So what we have to do is to make 
governments at all levels understand that we 
need to have affordable, clean, welcoming 
and inclusive facilities that people will want 
to use – and stay fitter and healthier. That 
really is one of my big quests in life.”

To put this quest – which extends beyond 
just improving pools – into action, Davies 
has partnered with Paragon Structures, 
a specialist in tensile buildings. As an 
ambassador and shareholder in the 
company, Davies now promotes the virtues 
of tensioned membrane structures, which 
she says are affordable, accessible and 

There is a shortage 
of 8,000 swimming 
teachers in England alone

Davies 

says tensile 

structures could 

offer a solution 

to the UK’s 

ageing leisure 

centre stock
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TEACHER SHORTAGE
When it comes to Davies’ first love, 
swimming, it’s not just the facilities that 
are causing her (and the sector) concerns. 
According to Swim England, a nationwide 
shortage of 8,000 swimming teachers 
is preventing more than half a million 
youngsters from learning a vital life skill. 

The national governing body has put 
the lack of swimming teachers down to 
the pandemic lockdowns when pools 
were closed and staff went in search of 
alternative employment – or simply retired. 
An inability to deliver practical assessment 
centres to help train the normal intake of 
teachers since the first lockdown in March 
2020 has also exacerbated the issue.

“I think it’s no secret that no one goes into 
swimming teaching to become a millionaire, 
they do it because they see it as a vocation,” 
Davies says. “Swimming teachers aren’t 
the highest paid and the pandemic put 
teachers under serious financial pressure and 
many had to look elsewhere for a living.”

The lack of teachers has contributed 
to a statistic that Davies describes as 

“shocking” – nearly half of children now 
leave primary school unable to swim.

“Swimming is a life skill, which you need 
from the cradle to grave,” Davies says. 
“And it’s terribly important to get kids 
swimming. So now it’s all about trying 
to encourage the teachers to come back 
again – and recruit some new blood. 

“Even that process ultimately comes back 
to facilities. We need the right facilities to 
help attract the teachers. If all we have are 
old, cold, smelly pools with poor facilities that 
aren’t properly maintained then no one wants 
to come and work in that sort of environment 
- no matter how much they love the job.” ●

 Great facilities don’t 
have to take two 

years to construct 
and they don’t need 

to be so expensive
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Davies is working with 
structures specialist Paragon 
to provide new pool venues
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So what does Replay Maintenance do?
As the name suggests, we’re a maintenance 
company and work on all types of 
synthetic sports surfaces – from playing 
fields and pitches of all generations (2G, 
3G) to athletics tracks and the like. 

We work on a repeat model, so we want 
to see the sites we work on more than 
once a year. Often that means signing a 
service agreement and visiting a facility 
six times (or more) a year. We currently 

Could you outline your personal 
career journey to date?
I’ve been involved in construction for most of 
my life and entered the sports construction 
sector in the early 2000s when I joined Charles 
Lawrence Surfaces (CLS) as a contracts 
manager. Replay Maintenance existed at that 
point as a division of CLS, but for various 
reasons wasn’t a huge financial success. 

Within two years of joining CLS, I became 
more involved with the work Replay did, 
predominantly visiting and assessing the 
projects the team completed and to make 
sure the work had been undertaken to the 
right quality and standards. It was then that 
I identified the potential of the business and 
how to grow it. That led me to gradually move 
away from the contracts management side 
and by 2004 my main role had developed 
into being Replay’s operations manager. 

Together with Sue Baker – who is still 
with the business today – we worked very 
hard at growing the business and began 
winning some sizeable contracts, eventually 
making it a success. At the time, Replay 
was a limited business wholly owned by 
Charles Lawrence himself, alongside some 
other individuals. Due to the potential 
of the business, I was keen to get on the 
ownership ladder, so over the following years 
I bought myself in and eventually became 
the largest shareholder in the company. 

Today, Replay has 25 field operatives, 
23 members of staff and is arguably the 
largest company of its kind in the UK – and 
there is also a Replay Maintenance USA. 
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Garry 
Martin
The SAPCA vice chair and CEO 
of Replay Maintenance speaks to 
SportsNation about his two roles. 

Replay offers both 
service agreements 
and one-off 
processes
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We currently look 
after around 1,500 

synthetic sports 
surfaces and 

carry out 13,000 
separate site visits

“

look after around 1,500 synthetic sports 
surfaces and carry out 13,000 separate 
site visits. So it’s a large operation!

Outside of the service agreements, we 
do one-off processes too. For example, 
our Aquatrax machines for athletics tracks 
can clean an athletics track in 3-4 days 
and I expect that we’ve cleaned 90 per 
cent of England’s tracks at some point. 

Rejuvenation is another one-off process 
we provide for synthetic sports pitches. 
Over time, the fields will collect dirt and 
dust that sit within the sand or rubber 
infill. They then start to clog the system, so 
when it rains, those systems become less 
porous. Rejuvenation removes the affected, 
clogged infill which we then replace. 

Replay also has something 
called Passport365?
Yes, by 2018 the growth of the business 
was oustripping the number of people we 
could bring into the business. This posed 
a challenge to us, in terms of maintaining 
the quality and time frames for work we 
wanted to achieve, while growing our reach. 

That’s when I had the idea of developing a 
software system that could support all of the 
Replay divisions – and especially the most 
important people, the operatives who were 
doing all the work. I sat down with the entire 
Replay team to ask each department and 
individual what the software could do to help 
with their job. What then followed was an 18 
month journey to develop the software, which 

we completed and launched in 
2019 as Passport365. It now powers 
everything Replay does – including 
those 13,000 site visits we make each year. 

In short, Passport365 connects Replay 
staff and the operatives in the field with the 
client in real time. The system instructs the 
operative in terms of where to go, what to 
do, how long to spend and what machinery 
to take. It is also used to prove the efficacy of 
the visit. For example, pictures can be taken 
pre-, during and post-visit and seen by the 
client and by the Replay office team as soon 
as they are uploaded. And once the client is 
happy with the work, they can then sign it off.

Passport365 has been a huge success 
for us. What more, as the industry saw 
it in action, a number of companies 
recognised that it would suit their business 
too and we started receiving enquiries 
from companies who wanted to buy and 
use it. That led to us commercialising it. 

We set up Passport365 as a separate, 
limited business and it has been 
available to buy since 2020. The service 
is now used by lots of companies and 
organisations, not only in the UK but 
Europe and US too – so Passport365 has 
become a global platform. I see it as a 
real growth lane for us to move into. 

All synthetic pitches require 
regular maintenance, in order 
to prolong their life cycle
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You were appointed SAPCA vice chair 
in 2019 - what does that role entail?
Ever since Jason (Douglass) was appointed 
SAPCA chair, he has focused on the skill sets 
available around the “table”. What he wants 
is for the SAPCA board to have people with 
a wide range of abilities and knowledge. 

Jason recognised that the success we’ve 
had at Replay Maintenance is largely down 
to us being able to secure repeat business. 
That in mind, he asked me to concentrate 
on the SAPCA membership and to support 
him in creating mechanisms that ensure 
our membership wants to stay with us – 
while also growing the membership. 

So as vice chair, I have a split role – to 
support the chair, Jason, but also lead on 
efforts to make sure the membership is 
happy with the job that SAPCA does. 

How do you see SAPCA developing 
over the few years?
The SAPCA board is a close knit team and 
we are driving forward areas of work that 
add further value to members. At the heart 
of that is to further strengthen SAPCA’s 
status as the respected technical competence 
standard and mark of trustworthiness and 
quality. We want to ensure our members 
are valued more highly than non-members 
by consultants, architects, local authorities 

and all sports governing bodies. For me, 
the key to achieving that is collaboration. 

To establish SAPCA as a badge 
representing quality and trust within the 
sports and play construction industry, 
we need to make sure that the entire 
SAPCA community works together. 

What do you see as the biggest 
challenges faced by companies and 
organisations which design, build and 
maintain sports facilities in the UK?
The spiralling costs and lead times 
affecting everything we do. Everyone in 
our industry seems to be facing similar 
challenges. There is a high customer 
demand, which is great, but there is less 
materials available which creates pressure. 

Costs are moving dynamically on a 
daily basis. Traditionally, we would hold 
prices on our quotes for 30 days – but 
that is becoming increasingly difficult. 
You only have to look at the cost of fuel 
to see how that is becoming harder. 

So while customer demand is high, it’s 
very difficult to establish and maintain price 
points. A construction company or contractor 
pricing a large build could take a year before 
they are rewarded that contract – so you can 
imagine just how extremely difficult it can 
be to try and stay on top of cost profiles. ●

Martin has helped grow 
Replay Maintenance 
into a group of 
successful businesses
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to offer my congratulations to everyone at 
SAPCA and thank the association for all it 
does to help create opportunities for people 
across the country to enjoy physical activity.

“Through designing, building and 
maintaining the nation’s sports and play 
facilities, you and your members have the 
power to change people’s lives. I’m sure that 
you will continue to do so – helping people live 
active lives – for the next 25 years and beyond.”

Climbing mountains
The conference kicked off with an inspiring 
keynote by legendary coach, Frank Dick 
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T
his year’s SAPCA Conference 
was a special one for a 
number of reasons. Not only 
was it (due to the pandemic) 
the first to be held in more 

than two years, but it also marked the 
association’s 25th year of operation.

It also acted as a reminder of how 
SAPCA and its members’ work to build 
an active nation is now recognised at 
the highest level, through the design, 
construction and maintaining of facilities, 
as well as delivering initiatives to improve 
standards in sports and play construction. 

In his message to conference delegates, 
sports minister Nigel Huddleston said: “SAPCA 
and its members play a really important part 
in the sports ecosystem and in achieving 
the government’s goal of getting the nation 
more physically active. Celebrating your 25th 
anniversary is a significant landmark. I want 

Outgoing SAPCA 

CEO, Chris Trickey 

(left) with Frank 

Dick OBE (right)

The Sports and Play Construction Association 
(SAPCA) held its annual Conference at 
St George’s Park in late May. Featuring 
a number of high-profi le speakers, the 
one-day event o  ered SAPCA members a 
diverse educational programme, as well as 
a number of networking opportunities

SAPCA CONFERENCE
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OBE. The former UK athletics supremo – 
who coached the likes of Daley Thompson 
and oversaw the glory days of Seb Coe 
and Steve Ovett – spoke about progress, 
individual development and how to “win the 
game of change”. Dick outlined how, in his 
approach to coaching, there were “Valley 
People” and “Mountain People”. The latter, 
he revealed, were the “winners in life”.

“Mountain People are serial achievers,” 
Dick said. “They make aspiration become 
expectation. They find or create physical, 
mental and emotional connection 
where Valley People see none. It’s that 
connection which makes dreams happen.

“In short, Mountain People are winners. 
They not only keep climbing the 
mountains they face, but they go out and 
look for more mountains to climb.”

SAPCA Vision
While the work of SAPCA in the past 
25 years was featured throughout the 
conference, there was also a heavy 
focus on the future and the association’s 
direction of travel. As part of this, delegates 
were given an insight into SAPCA’s 
future plans and key areas of work. 

These include the revamping of 
the SAPCA Quality System and the 
appointment of a new CEO, Richard Shaw, 
who replaces the retiring Chris Trickey.

The conference provides a 
great platform for networking

Delegates also heard how SAPCA will 
drive to further strengthen its position as the 
respected technical competence standard 
and a mark of trustworthiness and quality. 
This will include the association’s ongoing 
work on environmental sustainability, 
which will lead to all SAPCA members 
having to hold a recognised environmental 
certification for their business operations. 
Having minimum environmental standards 
will also become a requirement by which 
companies are assessed for membership.

As part of SAPCA’s focus on sustainability, 
delegates heard from Dr Russell Seymour, 
CEO of The British Association for 
Sustainable Sport (BASIS). The session 

The day included 

an open forum with 

a panel of SAPCA 

board members 

(above) and the 

event was hosted 

by TV presenter and 

radio host Michelle 

Livings (right)
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was delivered as part of an ongoing 
partnership between BASIS and SAPCA.

Seymour said there’s a huge opportunity 
to improve environmentally sustainable 
practices within sport – and sport can act 
as a trusted ambassador for sustainability. 
He also delivered a warning. “Climate 
change is already here, affecting hundreds 
of millions of people,” Seymour said. 
“And it’s impacting sports too – from 
damage to infrastructure through extreme 
weather, to disruption to events due to 
unbearable temperatures and deteriorating 
air quality, affecting players and fans.”

Football Foundation
Other high-profile speakers during the 
day included Football Foundation CEO, 
Robert Sullivan, who expressed his desire 
to work together with SAPCA members, 
describing the “important relationship” 
between the foundation and SAPCA as 
“fundamental” to the foundation’s operations.

He revealed the Football Foundation's 
plans to create more than 300 multi-use 
Playzones across the country over the next 
three years. “Playzones are a relatively new 
product for us and we’re partnering with 
community groups and local authorities 
to get these off the ground,” he said.

“What we're talking about here is the 
next generation of MUGAs. So these are 
multi-use, multi-purpose facilities with 
different types of surfaces – depending 
on the communities which they serve."

Sullivan also revealed that the foundation 
has some ambitious targets, which will 
be “good news” for SAPCA members.

P LACES

“In the next two years, we will be a 
£100m+ foundation per year for the first 
time,” he revealed. “We have £325m of 
partner investment available. When we 
add the 30-40% of local match funding 
to that, it's clear there's a very big growth 
opportunity for us – and all of you in the 
room. Three quarters of that investment will 
go in pitches, including 250 synthetic pitches 
and hub sites. It is a big shift in scale for us."

Interestingly for SAPCA members, 
Sullivan also revealed that future projects 
(including the Playzones) could be delivered 
in a different way to traditional Football 
Foundation-funded facilities – in other words, 
outside the foundation's current framework, 
which has been in place for around 10 years.

“A key message is that the framework 
might not be the way we judge all our 
projects and programmes," Sullivan told 
delegates. “The Playzones for example, 
may not be delivered through that 
framework. So it’s not a “closed shop” 
and the only way of doing things.”

Sullivan also said there would be a 
closer working relationship with SAPCA 
in future. “We are flexible to innovation 
and to different ways of working,” he said. 
"We'll work with SAPCA members to utilise 

Football 

Foundation CEO, 

Robert Sullivan 

(above), spoke 

of the close 

relationship the 

organisation has 

with SAPCA

The sessions included a 
talk on the opportunities 
provided by women’s sport
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Football Foundation 
has plans to create  

300 Playzones over 
the next three years

The conference was held at the 
impressive St George’s Park, 
home of the Football Association

of women have come on to their period 
unexpectedly at some point of their lives – 
and 90% of women will leave a venue if they 
don’t have the right facilities. “If you have a 
venue without the products available then 
women are leaving – and that could be a 
netball court, a hockey pitch, a swimming 
pool or even a workplace,” Moffatt said.

Celebrating success
The conference also offered another chance 
to celebrate the winners of the SAPCA 
Awards 2022, with TigerTurf UK Ltd, Field 
Turf, S&C Slatter, Harrod Sport and Sportex 
Group receiving their winners’ certificates.

In addition, former SAPCA board member 
Tim Freeman was given the SAPCA 
Achievement Award in recognition for going 
“over and beyond” in his work to promote 
and improve the sports and play construction 
industry. Freeman was a board member 
for the first 24 years of the association's 
journey and is also a former SAPCA chair. ●

Former SAPCA 

chair Tim Freeman 

(above. right) 

receiving his SAPCA 

Achievement Award

the next three years

your wider experience and our technical 
expertise – led by head of technical Chris 
Barry – and to identify the right way to do 
things for what our requirements are.”

Equal opportunities
A panel discussed how the industry should 
embrace the opportunities presented by 
the boom in women's sport. While the panel 
outlined the progress made in female sport 
over the past decade – from the increased 
interest in female elite competitions to 
the growing number of women and girls 
playing sport at grassroots level – it also 
highlighted how there was still work to 
be done to bring facilities and venues up 
to standard when it comes to equality.

 “Up until now, we’ve been designing 
facilities and spaces according to the 
default male body,” said author and 
women's sport advocate, Sue Anstiss.

On this, former British rower, Baz Moffatt 
– co-founder of The Well HQ – spoke of 
a “female filter” which should be applied 
when designing facilities. As an example 
of this, Moffatt mentioned adding more 
cubicles in changing room areas, as well as 
providing free female products. She quoted 
stats that show how more than 80 per cent 
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L
aunched in 2000, the 
annual SAPCA Golf 
Day provides a great 
opportunity for the 

sports and play construction 
industry to socialise and 
network with friends and 
colleagues from across the 
sector. Held on 22 June at 
the Marriott Forest of Arden 
Hotel & Country Club in 
Meriden, this year’s event 
saw 82 golfers take part 
in the SAPCA Open (the 
second highest number in 
the competition’s history), 
sponsored by TigerTurf, 
which was followed by 
an awards dinner. 

 The Golf Day is just one 
of the events organised 
by SAPCA – the Sports 
and Play Construction 
Association – during the 
year. To find out more about 
the trade body and its work, 
visit www.sapca.org.uk

SAPCA 
GOLF DAY

TigerTurf’s David Hook 

(middle) with SAPCA 

Open winners Robert 

Jones (left) and Lee 

Gladwell (right)

The event attracted a 
total of 82 golfers – the 
second most in history

http://www.sapca.org.uk


45SPORTSNATION.ORG.UK   JUL/AUG 2022

Musco’s LED Lighting System

• Guaranteed light levels

• Parts and labour for maintenance

• 24/7 monitoring from Control-Link 
Central™ service centre

• Unparalleled spill and glare control

• Free photometric design and 
computer modelling provided

• 10-year product assurance and 
warranty programme

Musco’s Mini-Pitch System™ 

Modular Sports Solution

• Complete all-in-one system

• Convenient assembly

• Customisable size options

• Durable steel construction

• 24/7 monitoring from Control-Link 
Central™ service centre

• 10-year product assurance and 
warranty programme

To learn more, scan here or go to 
promo.musco.com/sportsnation-july

©2022 Musco Sports Lighting, LLC - ADINT22-4

Musco LED Lighting System at Arsenal FC Training Academy Musco Mini-Pitch System™ at Tottenham Hotspur

RUNNING TRACK KERB

SURFACE REPAIRS

NEW & REPAINTED TRACKS

SPORTS SURFACE CLEANING

SPORTS COURTS

ATHLETIC TRACKS

CLEANER | BRIGHTER | BETTER

White Line Services Ltd 
We are specialists with a four 
decade track record providing sports 
maintenance services.

■  High pressure deep cleaning tracks and 
sports surfaces removing the dirty water.

■  Remarking all synthetic surfaces.

■  We carry out sports surface repairs.

■  We survey and paint New tracks to 
World Athletics Standards

 

High Pressure 
Cleaning in action

CONTACT US:

Call: +44 (0)1342 851172
E-mail: offi ce@white-line-services.com

www.white-line-services.com

mailto:ce@white-line-services.com
http://www.white-line-services.com
https://promo.musco.com/sportsnation-jan
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T
he number of people taking part 
in athletics activities in the UK is 
notoriously difficult to measure 
accurately. In its regular Active 
Lives reports, for example, Sport 

England groups running and multi-sport 
activities together with athletics – which 
means that someone going for a run from 
home will be counted in the same figure 
as a discus thrower at an athletics club. 

The five national governing bodies, responsible 
for athletics in the UK – UK Athletics, England 
Athletics, Scottish Athletics, Athletics 
Northern Ireland and Welsh Athletics – do, 
however, keep figures of their own too.

Ahead of Birmingham 2022, SportsNation 
looks at the way England Athletics 
and the other home nation NGBs are 
growing the sport across the country
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“The number of people running regularly 
increased considerably prior to the pandemic,” 
England Athletics says. “For example, the 
number of England Athletics-registered athletes 
and runners increased by more than 100% to 
over 185,000 in the decade up to 2019 – but 
unfortunately the same could not be said for the 
number of people taking part in track and field.”

As with all other sports, the pandemic has 
muddied the waters when it comes assessing 
athletics participation data for the past two 
years. Therefore, it is perhaps more revealing 
to cast an eye to pre-pandemic numbers. 
Unfortunately, those show a downward 
trend in the number of people taking part 
in athletics – especially when it comes to 
people involved in official competitions.

“While the performance standards across 
a number of events continue to impress, the 
overall number of participants was falling 
prior to the pandemic. For example, 43 per 
cent of athletes aged between 13 and 19 who 
competed in 2016 did not go on to compete 
the following year,” England Athletics says. 

A TRIO OF PRIORITIES
Detailed plans to reverse the trend and to 
increase participation in athletics in the UK 
were defined in November 2020, when the four 

Growing the game

©
 S

H
U

T
T

E
R

ST
O

C
K

_A
B

D
U

L 
R

A
Z

A
K

 L
A

T
IF

ATHLETICS

There are now more than 
330 full-size, 400m running 
tracks in the UK

Morgan Lake is one of the athletics 
stars representing England at this 
year’s Commonwealth Games

©
 S

&
C

 S
LA

T
T

E
R



47SPORTSNATION.ORG.UK   MAR/APR 2022

©
 SP

O
R

T
 E

N
G

LA
N

D

following “clear roles and responsibilities”, in 
delivering the strategy. Cross-organisational 
working groups will then jointly oversee progress. 

FACILITY PLANS
Having suitable, well-designed and inspiring 
facilities should sit at the heart of efforts to 
increase participation in any sport or physical 
activity. When it comes to athletics, the 
facility brief is very much the responsibility 
of the four home nation NGBs. 

“The individual home nation athletics bodies 
lead on community development and club-led 
activities, as well as drive to maintain and develop 
the facility infrastructure,” says Ed Hunt, Facilities 
and Planning Manager for England Athletics. 

According to Hunt, the facility plans for each 
home nation have a number of different facets, 
due to the nature of athletics as a multi-sport 
activity. Facilities hoping to host official track and 
field competitions must be able to accommodate 
every discipline, which means having a 400m 
synthetic running track with steeplechase water 
jump, a throwing cage for discus and hammer, 
javelin, pole vault runways and a high jump fan 
and a shot put circle as well as a landing sector. 

However, full-scale, traditional competition 
facilities are not a prerequisite for club and 
community sessions. In fact smaller, more 

home country governing bodies unveiled a new 
blueprint and strategy. Called Athletics United 
– Powering Potential; Enhancing Experiences; 
Delivering Success 2020-2032, the strategy 
was formulated from research and a period of 
consultation undertaken in the summer of 2020. 

At the heart of the new strategy are three 
key aspirations, which marks a departure from 
previous strategic focus areas. According to 
the NGBs, the new approach demonstrates a 
commitment to supporting the core of athletics 
by putting the athlete and the athletics family 
at the heart of everything the NGBs do. 

The three key aspirations include a goal 
to produce more elite athletes, to grow 
grassroots participation and to improve 
the club infrastructure. At the elite end, 
the strategy outlines the goal of having a 
representative in every discipline at all senior 
international events – and for 95 per cent of the 
Paralympic team to reach their final in 2032. 

When it comes to clubs and facilities, 
the target is to have a world-renowned 
infrastructure of athletics and running clubs – 
as well as a network of competitions, officials 
and coaches – that is able to retain 250,000 
registered athletes across the UK by 2032. 

As for the number of people taking part, 
the strategic vision is to make athletics the 
nations’ choice to stay active and reach 9 
million regular participants by 2032.

To deliver these goals, all five organisations 
signed up to a UK-wide framework agreement, 
which sets out how they will work together, 

The number of people
running regularly 

increased considerably 
prior to the pandemic

“

ActiveTracks are laid into 
the landscape to encourage 
people to run and walk
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development programme supported by Funetics 
Ambassador – Katrina Johnson-Thompson.

Perhaps the most innovative facility type is the 
ActiveTrack. The concept is based on a running 
track being laid in (or around) any landscape, 
creating a multi-purpose sports facility. One of 
the first of this type in the UK opened in Millom 
in Cumbria in 2021. The Millom Community Track 
is 1,000m in length and 2.5m wide, including a 
100m sprint section comprising of six lanes. It 
circles a number of playing pitches located on a 
local school playing field and has a surface which 
makes it suitable for running, walking and cycling. 
Another, similar project, has been developed for 
Hambleton District Council in Sowerby, Yorkshire. 

“The Millom track has been a great success,” 
Hunt says. “It’s now heavily used by the 
community and the school – and they’ve even 
added solar-powered floodlighting to increase 
the hours of use they can get out of it.”

The fourth – and most affordable – facility 
concept is the PlayTrack, which is mainly 
targeted at primary schools and smaller 
community spaces. The model is based on 
adding athletics markings on playgrounds 

innovative designs are more financially viable 
and far better placed to deliver developmental 
track and field development activities - 
including England Athletics’ exciting new 
Funetics programme for 4-11year olds. 

“We are fortunate as a sport that we have 
a good spread of traditional track and field 
facilities in the UK with the vast majority of 
the population living within 30minutes drive-
time of their nearest 400m track,” Hunt 
says. “However, 400m tracks are costly to 
install, manage and maintain and full-size 
competition facilities can often be a daunting 
prospect for newcomers to the athletics.

“With this in mind, UKA’s position is not 
just about working with operators to retain 
and maintain existing stock, but also about 
promoting new models of financially viable 
facilities that are flexibly designed to encourage 
and inspire a new generation of athletes.”

ALTERNATIVE FACILITIES
To develop new innovative facilities for the UK, 
Hunt looked to Europe, America and Australia 
for creative designs that had been successful 
in attracting new participants. As a result, four 
new models have been developed: PlayTracks 
and CompactTracks for school settings, 
MiniTracks for club and community settings 
and ActiveTracks for parks and open spaces.

MiniTracks are based upon the hugely 
successful Friplassen (“Free Space”) tracks 
developed by Norwegian Athletics. MiniTracks 
are a synthetic, multi lane ovals of between 
150-300m that include a jump – long jump and/
or high jump – and a throw (shot put), so that 
they can deliver developmental activities in 
the three main event groups of run, jump and 
throw. MiniTracks are designed to complement 
Funetics – England Athletics’ new 4-11year old 

There are now a number 
of track facility options 
for operators to consider

We need inspirational, 
economically viable

facilities that provide
socio-economic benefits 
to the whole community

“
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and animating spaces to encourage children 
to take their first steps into athletics.

“All of these four concepts come at a fraction 
of the cost of a traditional 400m competition 
facility.,” Hunt says. “Developing a 400m track 
can easily cost £1m. Contrast that with the 
Millom School ActiveTrack, which cost about 
£200,000, or a Compact Track which we would 
expect to cost around £150,000. A Mini facility 
usually costs somewhere between £250,000 
and £350,000, depending on the track length.”

Hunt hopes that the four new generation 
facilities will encourage more operators, clubs, 
schools and local authorities to consider installing 
athletics venues – and by doing so, grow 
the sport. “As a sport, we need inspirational, 
economically viable facilities that provide socio-
economic benefits to the whole community and 
encourage active lifestyles in both children and 
adults,” he says. “We also have to make them 
available to people everywhere – ideally we want 
everyone in the country to live within a 20-30 
minute drive of a synthetic athletics track.”

Whatever the type of facility an organisation is 
looking to develop, Hunt has a clear message to 
ensure the project is a success. “The construction 
of new athletics facilities – and the repair and 
refurbishment of existing ones – should always 
be carried out by an experienced contractor,” 
he says. “We recommends contractors who are 
members of SAPCA and can provide a list of 
contractors to select from. Any work to track 
and field facilities should also be carried out in 
accordance with the SAPCA Codes of Practice”.
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READY FOR THE GAMES
SAPCA member S&C 
Slatter has officially 
handed over the newly 
redeveloped Alexander 
Stadium in Birmingham, 
ahead of the venue 
hosting the athletics 
competitions during this 
year’s Commonwealth 
Games. The World 
Athletics Class 1 facility 
houses two athletics 
tracks with natural grass 
infields, as well as an 
additional dedicated 
practice throws area. 

Utilising the company’s 
extensive cross-group 
expertise, S&C Slatter’s 
sister company White 
Horse Contractors 
brought their land 
drainage and natural 
turf expertise to the 
project, constructing 
the Sport England Type 
7 natural turf infield for 

the stadium track, as well 
as two Sport England 
Type 5 natural turf 
fields for the warmup 
track and throws area.

Steve Ayres, Contracts 
Manager, S&C Slatter, 
commented, “This 
project presented an 
immovable deadline 
and demanded the 
highest standards. 
Strong communication, 
adaptability and 
experience are 
what ensured our 
programme was 
delivered to schedule.”

The stadium will 
be able to hold 
18,000 spectators 
in its permanent 
configuration, while 
additional temporary 
stands will increase 
the capacity to 30,000 
for the Games. 

The Alexander Stadium will host 
all of the athletics competitions 
during Birmingham 2022
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event areas for long/triple jump, pole vault, 
high jump, steeplechase, discus, hammer, 
shot putt and javelin. Certain field events 
use runways whereas others require the 
use of a cage. These types of facilities form 
the bulk of athletics facilities in the UK.

More recently there has been a move towards 
non-traditional designs for athletics with the 
use of running trails (ActiveTracks) or Compact 
and Mini Tracks. These types of facilities suit 
school and community sites and will often be 
the catalyst for children to get into athletics 
outside of a traditional track setting. 

Should I consider having a football pitch in 
the middle, rather than fi eld event sports? 
The central infield of an athletics track gives 
enough space for a reasonably sized football 
pitch and will give a potential income source. 
If the infield is natural turf, then it could be 
used both as a football pitch and an athletics 
field event area. A regular maintenance regime 
would be required to ensure that after usage 
the area remains in good condition for both 
sports. If the infield comprised a 3G surface 
then the athletics field events would need to 
be accommodated outside the running oval.

What standards are there for the design 
and construction of athletics tracks?
The World Athletics Track and Field Facilities 
Manual covers the design, layout and 
specific dimensions for the elements of an 
athletics track with extremely high accuracy. 
From a construction perspective, SAPCA’s 
Code of Practice for the Construction and 
Maintenance of Athletics Tracks (updated 
in 2021) is a detailed document outlining all 
aspects of athletics track construction.

What are the main considerations 
when building an athletics track?
As with all sports facilities, the facility owner and 
the design team need to consider the number and 
type of user groups of the proposed facility. A 
major consideration will always be to demonstrate 
a need for the track – in relation to other local and 
regional facilities – as this may impact on funding 
support from NGBs and others. There is a strong 
stock of 400m athletics tracks and therefore new 
full-size facilities need to be carefully planned. 
Consultation with NGBs, sports councils and 
local authorities is key. They might suggest a 
smaller-scale facility to meet local demand.

Do I need planning permission?
Yes, formal planning consent needs to be sought 
from the relevant local authority. The location 
and layout, drainage design, surface type, use 
of permanent equipment – such as throw cages 
and floodlighting – will all need to be considered, 
along with the visual and acoustic impact. The 
site owner or client is responsible for obtaining 
planning consent and may wish to appoint a 
consultant to prepare and submit the application.

Do I need lighting?
The use of lighting is not an essential requirement 
for an athletics facility, but for year-round use 
it is essential. When designing the lighting, 
consideration should be given as to whether 
the system will need to light the central infield 
and jumping areas to allow for field events too.

What options do I have when it comes 
to the design of the facility?
A traditional athletics track will have a 
combination of a running oval (six or eight 
lanes) with sprint straights and series of field 

So you want to build 
an athletics facility?

SportsNation and SAPCA answer some of the most 
common questions asked when planning a project
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What are the typical costs associated 
with developing an athletics track?
Due to the ongoing volatility in the construction 
industry in the UK, the cost of developing 
sports facilities is changing constantly. A new 
eight-lane track with its associated field event 
facilities would, at the time of writing (July 
2022), start at around £1m. The extent of 
ground works, type of surface and number of 
lanes will also have an impact on the cost.

In order to keep abreast of this cost volatility, 
the current advice would be to open dialogue 
with SAPCA, the UK trade association for the 
sport construction industry, which will be able to 
advise on the ongoing situation as it develops.

Which diff erent track surfaces are there? 
There are principally four different surface 
types for track surfacing systems – a porous 
option and three non-porous ones, namely 
solid cast polyurethane (PU), sandwich 
(composite), and prefabricated tracks. 

Porous track systems are formed with a PU 
bound rubber crumb base layer, with a spray 
applied topcoat to give a texturised running 
surface. These surfaces are the most cost effective 
to install and can be cleaned and re-sprayed when 
the wearing layer shows signs of deterioration.

Solid cast PU systems are formed by mixing 
PU materials in-situ (on site) and laid in layers 
which are allowed to cure. The top layer is 
often formed using EPDM granules embedded 
into the final layer of PU. These surfaces are 
more expensive but are also considered harder 
wearing and often used for competition venues.

Sandwich track systems are a combination of 
the first two. They have a base layer, comprising 
a PU bound rubber crumb, with a top layer 
formed using EPDM granules embedded into a 

PU sealer coat layer. These systems offer a more 
cost-effective version of a solid PU track surface, 
while retaining the harder wear characteristics.

Prefabricated systems comprise a factory 
produced rubber compound rolled out sheet, 
which is preformed and bonded together on 
site forming a consistent surface that is fixed 
to the base layer beneath the track surface.

Which surfaces are most popular at club level?
In the UK the porous track systems are most 
popular primarily due to the lower capital 
cost at the time they are constructed, and the 
material is more easily laid in the UK climate.

How much maintenance will the track need?
There is no such thing as a ‘maintenance free’ 
sports surface and all polymeric track surfaces 
will require a degree of maintenance. Properly 
maintaining a track is of vital importance as it 
prolongs the life of the surface, while helping it 
retain its appearance and provide a consistent 
and safe environment for athletes to run and 
jump on. Regular maintenance procedures 
include clearing leaves and detritus through 
brushing, washing, cleaning and the application 
of moss and weed treatments. At times, a full 
mechanical cleaning will also be required.

What is the typical “life expectancy” 
of an athletics track?
With a correct maintenance regime in place 
and timely remedial works being undertaken 
whenever the surface is damaged or high 
wear occurs, an athletics track could last up 
to 25 years. A lack of maintenance, or failure 
to carry out the required remedial works, can 
significantly lower the lifespan and will result 
in a track needing to be resurfaced sooner.

In the UK, porous track 
systems are popular due 
to their lower capital cost
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happened to be pioneers in what they 
did, so their brand names stuck as the 
de facto description for products.

It is also incorrect to describe any synthetic 
sports pitch as “4G” – or 5G or 6G, for that 
matter. This is because the latest, third 
generation of synthetic sports pitches – or 
3G – all have something called  “sports 
performance infills” in them. These are 
often a rubber material, but sometimes 
organic materials, such as cork, are also 
used. It isn’t until a synthetic sports pitch 

S
ynthetic sports pitches are a 
popular choice of surface across 
a range of sports in the UK – at 
both elite and grassroots level. 
The main reason is obvious: the 

increased number of playing hours they 
offer clubs and facility operators, when 
compared to natural grass. On average, a 
synthetic turf pitch can be used up to 60 
or even 80 hours per week (depending on 
maintenance and floodlighting), while in a 
worst-case scenario, a grass pitch can only 
take around 6 to 8 hours per week. In addition, 
synthetic surfaces remain playable during the 
winter months and in inclement weather - 
while thousands of community grass pitches 
around the country become unplayable.

The near-guaranteed playing hours 
throughout the year means that synthetic 
pitches can also be a great revenue generator 
for grassroots clubs – and even smaller 
professional and semi-professional clubs. 
It’s no coincidence that in Scotland, 17 of 
the Scottish Professional Football League’s 
(SPFL) 42 clubs now use synthetic surfaces.

But what are the different types of 
synthetic pitches and do the ones used for 
elite competition differ from grassroots 
pitches? And how and why are the modern 
“3G” surfaces so much better than the 
“plastic pitches” which were so derided just 
a few decades ago? In short, what do you 
need to know if you want to install one?

How many Gs?
First of all, let’s get some of the terminology 
right. Not all synthetic pitches are “astroturf” 
surfaces – just like not all vacuum cleaners 
are “hoovers”. Both Hoover and Astroturf 

Synthetic turf, astroturf, artifi cial pitch, all-weather 
surface, 3G, 4G, – you’ve probably heard of all those. 
But what do they mean and what are the di� erences?

TURF MATTERS

Synthetic turf has been 
widely credited with 
turning hockey into a 
more dynamic sport
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success they have. In the vast majority of 
systems this infill material is derived from end-
of-life tyres, a recycled material which is low in 
cost, offers elastic properties and is durable.

There were some concerns over the use of 
recycled rubber in the infill and, as a result, in 
2016, the European Chemical Agency (ECHA) 
launched a study to assess whether these 
concerns were justified – and if restrictions 
on the use of ELT infill were required. The 
conclusion was that they were not. In 2021 
ECHA decided to set a maximum level of 
eight key PAH chemicals at 20mg/kg. PAHs 
are a widely occurring group of hydrocarbons 
that people are most commonly exposed 
to through breathing air contaminated by 
motor vehicle exhaust, cigarette smoke or 
wood smoke. People also digest PAHs when 
they eat grilled or charred meats or foods. 

product is designed without the need 
for sports performance infills – and is 
then recognised and graded as a new 
technology by sports bodies – that we can 
legitimately start talking about 4G surfaces.

Historical background
Synthetic turf has been around in one form 
or another since the 1970s, with the first 
generation of non-filled products (or 1G) 
which were used for hockey and American 
football. The 1980s then saw the emergence 
of the second generation (2G), which were 
sand-filled surfaces used primarily for hockey, 
but also common in multi-sport facilities. 
They were highly influential, moving the 
sport of hockey from its original natural 
turf surface and making it the fast-paced, 
much more dynamic game we see today.

This was followed, in the 1990s, by 
sand-filled surfaces developing into a 
combination of sand-dressed, hockey-
specific products and sand-filled multisport 
products. These products were also used 
for football, but the performance they 
offered differed widely from natural grass.

The next major development took place 
in the late 1990s and early 2000s, with 
the introduction of third generation (3G) 
surfaces, designed to replicate natural turf 
pitches, initially for football but then also 
for rugby and Gaelic sports. For the past 20 
years or so, 3G surfaces have been the ‘go to’ 
surface for community football in the UK.

The role of sports performance infill has 
been crucial in 3G pitches becoming the 

THE EVOLUTION OF 
SYNTHETIC TURF

1G surfaces:
Non-filled synthetic turf products

2G surfaces:
Shorter and denser sand-based 
or dressed surfaces with a pile 
height of usually less than 24mm

3G surfaces:
Long-pile synthetic grass with a 
pile height of 40mm to 60mm. 
Typically filled with a combination 
of sand and performance infill

Hockey is mainly 
played on 2G 
pitches, due to the 
shorter pile height

For the past 20 years
or so, 3G surfaces 
have been the ‘go to’ 
surface for community 
football in the UK

“
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In addition, SAPCA introduced its Quality 
Control Protocol for Sports Performance 
Infills in 2019, which is aimed to regulate 
the UK market using the same criteria – 
which has subsequently become EU law.

What are the standards?
To ensure a pitch can be used for official 
matches, there are a number of standards 
to consider and meet. The leading world 
governing bodies, such as FIFA, World 
Rugby and the International Hockey 
Federation (FIH) have set standards 
to which playing surfaces must adhere 
to, in order for them to be able to host 
games. Meanwhile, outdoor synthetic 
sports pitches must also meet the 
European Standard (BS EN 15330-1).

In the UK, SAPCA has published several 
codes of practice which ensure standards 
and quality from SAPCA members by 
setting minimum construction criteria. They 
can also be used to better understand the 
up-to-date requirements of installation, to 
learn about best practice and to study the 
standards set out by governing bodies.

These include the Code of Practice for 
the Construction and Maintenance of 
Synthetic Turf Pitches, which highlights the 
requirements for both the playing surface 
and the construction of synthetic pitch 
facilities. There is also the Code of Practice 
for the Design, Specification & Testing of 
Bases for Outdoor Synthetic Sport Areas, 
published in 2020 and offering enhanced 
guidance on the design of sports pitch 
bases and drainage systems. Meanwhile, 
the Code of Practice for the Selection 
and Use of Sports Performance Infills in 
3G Artificial Turf was developed in 2021 

as an additional guidance document to 
offer advice on the different types of infill 
available in the UK market. All the codes 
are updated through periodic reviews.

What does the future of turf look like?
There is ongoing innovation within a number 
of aspects of synthetic turf. The three main 
areas of development are considered to be 
around the development of 4G surfaces, the 
use of alternative infills to rubber in existing 
pitches and the use of recycled materials in 
the production of yarn for synthetic turf.

In the development of genuine 4G systems, 
manufacturers are developing non-filled 
(or sand stabilised) longer pile carpets. 
These products, while in their infancy in the 
UK, are already being trialled in Europe.

The use of alternative infills within 
existing 3G systems, meanwhile, is 
becoming more prevalent across Europe 
with materials such as cork, olive pits, 
coconut husk, wood and walnut shell.

Innovation is also focused on making 
synthetic pitches more sustainable. On 
this front, The Football Foundation, in 
partnership with SAPCA, is carrying out 
a trial in Sheffield later this year, which 
will look at various synthetic turf systems 
in a community setting to assess their 
performance and viability in the UK climate.

● Want to know more about 
synthetic turf? Or find out about the 
companies that design, install and 
maintain the UK’s synthetic pitches? 
Get in touch: info@sapca.org.uk

Synthetic turf 
surfaces are used 
both indoors and 

outdoors

CASE STUDIES 

3G pitches are increasingly being used by professional clubs
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The UK’s Premier Artificial Grass Manufacturer

The best synthetic sports systems for schools, clubs 
and communities

UKinfo@tigerturf.com // 01299 253 966

Sustainable products to save the world

Sustainable solutions for sports 
facilities made from 100% recycled 

mixed waste plastics
 

info@tigerup.co.uk    01299 253 966

High Performance Adhesive Systems for Sports and Leisure Surfaces

Bespoke coloured adhesives  
for artificial grass

Game, Set, Match!

mailto:UKinfo@tigerturf.com
mailto:info@tigerup.co.uk
www.envirostik.com
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FIFA licensed producer of artificial turf

www.jutagrass.com
A wide range of
synthetic turf for professional
or leisure players by…

DESIGN
BUILD
MAINTAIN

T: 01642 713555  E: info@stmworld.co.uk  W: www.stmworld.co.uk

WE DESIGN, BUILD 
AND MAINTAIN 
SPORTS AND PLAY 
SURFACES.

With over 20 years experience 
as surfacing specialists, we offer 
supply and installation of artificial 
turf, macadam and polymeric 
surfaces.

In our artificial turf product range 
we offer 3G surfaces for football 
and rugby pitches and Sand 
Dressed or Sand Filled surfaces for 
Hockey, Tennis and Multi Use.

http://www.jutagrass.com
mailto:info@stmworld.co.uk
http://www.stmworld.co.uk
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CASE STUDY 1

SIS Pitches  
Loughborough University

SIS Pitches partners with Loughborough 
University for “100% sustainable” pitch

SIS Pitches and Loughborough 
University have collaborated to create 
a fully sustainable synthetic pitch at the 
university campus. Described as the 
first of its kind for the sector, the project 
included the close monitoring of carbon 
emissions throughout all production and 
construction activity, while the pitch itself 
utilises highly sustainable materials.

The carbon-neutral project involved 
the refurbishment of an old 3G MUGA 
facility on campus. The MUGA’s existing 
shock pad system, turf and infill, were 
uplifted and recycled. A new SIS Turf 
Xtreme 45mm synthetic turf system and a 
recycled prefabricated shock pad were then 
installed. Most significantly, a 100% high-
performance organic infill was introduced, 
to complete the innovative build.

The organic infill is made from a species 
of pine that is harvested and replanted in 
continuous cycles. The specially engineered 
wood particles are extensively tested 
and undergo an 11-step conditioning 
process to remove any splinters or dust. 
The infill can be used for the entire life 
duration of the pitch. To further boost the 
infill material’s sustainability, once it has 
reached the end of its useful life, it can 
be returned to earth as a soil amendment 
for natural turf fields, lawns, gardens, 
golf fairways, or as a landscape mulch.

The synthetic turf installed was 
designed and manufactured at the SIS 
Pitches factory based in the UK and 
the recycled shock pad was locally 

sourced, which allowed SIS Pitches to 
reduce transport impacts significantly.

SIS Pitches, which recently secured B 
Corp certification, will collate feedback 
from users of the facility to understand 
how the turf performs day-to-day. This 
will allow SIS Pitches to continue to 
test the boundaries of the industry and 
assist the journey to Net Zero in 2026.

Mark Davies, Sports Capital 
Strategy and Maintenance Manager, 
Loughborough Sport, said:

“By working together with SIS Pitches 
we’re helping inform the sector in terms of 
how a fully sustainable pitch operates and 
functions in a multi-use setting. The new 
install also aligns with the wider University 
strategy on sustainability and we’re happy 
to be making positive steps in this space. 

“We’re all looking forward to the 
feedback from students who will be using 
the pitch over the coming months.”

The fully sustainable 
pitch is carbon neutral
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CASE STUDY 3

Juta 
London

Padel - the next big thing

Padel is the world’s fastest growing racket 
sport. Invented in Mexico in 1969, Padel 
combines elements of tennis, squash 
and badminton and can be played both 
indoors and outdoors. It is popular across 
the Mediterranean, especially in Spain, 
and also has plenty of admirers in South 
America, particularly in Argentina.

The sport is played on synthetic playing 
surfaces and one of the companies 
providing padel court surfaces is SAPCA 
member JUTA. One of the company’s 
recent installations is in London.

A special turf product, JUTAgrass PADEL 
MFT 12, has been developed to meet 
the padel surface criteria and features 
strongly texturised yarn with a pile height 
of 12mm and 8 kg/m2 silica sand. It also 

CASE STUDY 2

TigerTurf / McArdle
St George’s College Project

TigerTurf and McArdle complete 
St George’s College project

St George’s College is an independent 
school in Weybridge, Surrey. Alongside 
partners, SAPCA members McArdle 
Sport Tec and TigerTurf UK have created 
a bespoke hockey field to support the 
school’s huge sporting provision.

The school already had one hockey 
field, installed in 2018. In 2021, however, 
it decided to refurbish its second field 
using TigerTurf’s Evo Pro, a synthetic turf 
product which takes its DNA from the very 
successful WETT Pro hockey turf product. 

While Evo Pro is considered exceptional 
for hockey, its versatility means it can be 
used for a variety of sports, such as tennis, 
futsal, touch rugby, and athletics, as well 

as being soft enough for recreational 
football. For the St George’s College project, 
TigerTurf created a bespoke maroon yarn 
colour for the hockey field’s run-offs, in 
order to match the schools’ colours. 

This was complimented with a bespoke 
logo mat of the school’s emblem.

“The school has been delighted with 
its brand new, personalised hockey field 
that enables it to continue providing 
a high standard of sporting facilities 
for its students,” TigerTurf said.

comes in eight different colours.
“JUTA, together with the Swedish 

company World Wide Padel, is successfully 
penetrating  the market in the UK,” says 
Jan Bělina, JUTA’s Commercial Director. 
“We have several courts currently under 
construction in central London and we’re 
working on the next ones all over England.”

Padel is growing in 
popularity across the UK

TigerTurf created 

a bespoke maroon 

yarn colour to 

match the pitch 

with the school’s 

unique colours 
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by Schmitz Foam Products

®

Schmitz Foam Products B.V. is the global 
supplier of ProPlay®, the perfect shock pad 
with drainage qualities for high quality artifi cial 
grass systems in sports and playgrounds.

• Meets quality standards of International 
Sports federations

• Excellent vertical and horizontal drainage 
capacity 

• 25 years warranty for the owner of the fi eld
• Circularity is key:

– Produced from post-industrial recycled 
 foam
– Can be reused or recycled at the end of life 
 of the fi eld

Request your ProPlay® sample at:
www.schmitzfoam.com/contact

Top performance shock 
and drainage pads

Find us on:

http://www.schmitzfoam.com/contact
https://replayrecycling.co.uk/


CONTRACTORS

Charles lawrenCe  
Tennis CourTs

0800 294 8066
allcourts@btinternet.com

www.allcourts.co.uk

Chiltern
Sports Contractors

Tennis / Netball / Muga’s
5 A Side Football
Tel: 01494 766673

www.chilternsportscontractors.co.uk

www.slattersportsconstruction.com

SPORTS BUILDINGS

Bridome Ltd, The Courtyard, Wisley, Surrey GU23 6QL

T: +44 (0)1932 350365  E: info@bridome.com

www.bridome.co.uk

Unique sports structures with 
natural light and ventilation

01380 830 697
sales@coprisystems.com
www.coprisystems.com

SHOWCASE
To advertise, contact John on +44 (0)1202 742968 or email john@sportsnation.org.uk

+44 (0) 20 3409 5303

contact@playinnovation.co.uk

www.playinnovation.co.uk

MUGA DESIGN & BUILD

DESIGN
BUILD
MAINTAIN

T: 01642 713555  E: info@stmworld.co.uk  W: www.stmworld.co.uk

SURFACING 
SPECIALISTS TO 
THE SPORT AND 
PLAY INDUSTRY

SPORTS HALLS  I  PADEL CLUBS  I  TENNIS CLUBS
ALL-WEATHER CANOPIES  I  FOYERS  I  CLUBHOUSES

INSTANT SPACE FOR SPORT

ALL WEATHER PLAY  I  REVENUE STREAM  I  FLEXIBLE

smart-space.co.uk

Talk to the team
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mailto:info@bridome.com
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http://www.coprisystems.com
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http://www.stmworld.co.uk
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The England and Wales Cricket 
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for Sports and Leisure Surfaces

FIFA licensed producer of artificial turf
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Real care for artificial  
sports surfaces
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E: sales@britanniapaints.co.uk

www.britanniapaints.co.uk
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P EOPLE

What is Playinnovation 
and what does it do?
It’s a forward thinking sports and play 
company specialising in the design and 
building of innovative multi use games 
areas and target games. When I say ‘multi-
use’ I actually mean MULTI USE, not one 
or two uses. We create spaces that are 
maximised to inspire a wide demographic 
of people to be active, develop key life 
skills and improve their physical literacy. 
Everything we do is outcome-led.

What was the motivation behind 
setting the business up?
I worked for an outdoor playground 
manufacturer for a number of years and 
by default had become the face of the 
company. I was on a personal growth 
mission and wanted to both up-skill myself 
and help the business flourish, which it 
did. Unfortunately, my personal journey 
and targets for the business weren’t in 
sync with the owners’ vision and it all 
ended with me handing in my notice. 

I wanted to stay in the industry and 
invent new products and bring them to 
market. I remember getting home the day 
I resigned and the reality setting in: I was 
unemployed, had a family to support and 
was faced with the small task of creating 
a product and finding an investor! 

Whether it was the pressure of that 
moment I don’t know, but I had a light 
bulb moment and, that very day, came up 

with a detailed concept of what became 
Playinnovation’s very first product – 
the Street Snooker target game. 

You also have an interesting background!
Yes – I’ve worked across a diverse range of 
industries which has allowed me to see life and 
people from different perspectives. I’ve been 
a snooker player, fashion model, kebab maker 
and a waiter! I’ve also co-owned a restaurant 
with my father and worked as a recruitment 
consultant, labourer and plasterer’s mate. I’m 
also a singer-songwriter, which has resulted 
in some amazing experiences – such as 
travelling across Europe and performing 
to thousands of people on stage and on 
national television (mainly in Germany).  

The truth is that my previous jobs 
and experiences have given me a deep 
understanding of human behaviour from 
all walks of life, while also nurturing 
my creativity and need to innovate. 

And that’s where Playinnovation comes 
in. Now, I channel all my creativity and 
innovation through Playinnovation.

Why are you so passionate about getting 
families and communities active?
My parents divorced when I was around nine 
years old and I ended up being that kid at 
school who felt lost. I had largely grown up 
in another country (Italy) – when I went to 
School in Hertfordshire. I spoke poor English, 
had low self-esteem, little confidence and no 
father figure or older brother to talk to or turn 

IN CONVERSATION

The founder of Playinnovation 
talks to SportsNation about 
the importance of inclusive 
sports and play facilities

MARCO BOI

Boi founded 
Playinnovation in 
2010 after working 
across many 
industries
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to. I was desperately shy and the teachers at 
secondary school were far from inspiring.

The thing is that I loved sport. Mainly 
football, snooker and running. These were 
outlets and escapisms from day to day life 
and from a world that seemed so daunting. 

When I founded Playinnovation in 2010, I 
sort of regressed back to how I personally 
felt as a kid and realised that there are so 
many people today of all ages – boys, girls 
and adults that feel the same way every day. 

When we’re working on a new project, 
I always try to put myself in the shoes 
of young Marco. If we can make a 
difference to even one child or family, 
then it makes everything worthwhile. 

How important is it to create inclusive, 
innovative  physical activity spaces?
It should be the driving force behind 
every single facility project – no matter 
how big or small. To be realistic, however, 
it’s impossible for every project to tick 
all the boxes, mainly because of budget 
restrictions and, sometimes, the fear of 
change from procurement officers. Both of 
these elements can, sadly, stifle innovation. 

Having said that, it is important that 
organisations like Playinnovation – and 
other SAPCA members and outdoor space 
designers – keep sharing their ideas with 
funding bodies (such as the Football 
Foundation, Sport England, The DCMS 
and local authorities). As an industry, we 
need to convince them that there are 

alternative, innovative and inclusive ways 
to do things. It’s the only way we can get 
EVERYONE active – by creating spaces that 
they feel welcomed and comfortable in.

How does Playinnovation 
do things differently?
You can see we do things differently when 
you look at our intergenerational games, 
coloured surfacing and arty basketball 
backboards. And, as with all SAPCA 
members, we tick all of the important 
boxes for quality and durability.

But the ‘hardware’ people see is almost 
a by-product. For Playinnovation, it is all 
about taking a collaborative approach 
with each client, thinking outside the box 
and creating the best, inclusive solution 
for them. We take risks and have fun while 
doing so – because often that is what 
really makes an impact on people’s lives.

How does membership of 
SAPCA help your business?
We went through stringent tests and site 
inspections to get our SAPCA membership 
and feel proud to be members. SAPCA 
is perceived as a professional, serious 
body filled with experts in our field. 

It feels comforting to know that if we need 
sound advice or a sub-contract partner, we are 
safe with SAPCA and other SAPCA members. 
When presenting to customers, I always 
mention that we are members of SAPCA 
and I’m sure it scores us a lot of points! ●

Playinnovation 

consults with local 

communities on each 

project, to ensure it 

caters for their needs

It feels 
comforting to 
know that if 
we need sound 
advice or a 
sub-contract 
partner, we are 
safe with SAPCA

One of Playinnovation’s most recent projects – a MUGA 
with target games at Cassiobury Junior School
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FREE DIGITAL 
SUBSCRIPTION
SportsNation is the single, authoritative 
voice for the provision, delivery, 
maintenance and management of 
sports and physical facilities. 

Published bi-monthly, the magazine 
focuses on the people, places, policies 
and products that help to build active 
communities throughout the UK.

IN EACH ISSUE
●  News 
●  Funding    
●  Interviews  
●  Strategy & policy 
●  Facility openings 
●  Product innovation
●  People profi les 
●  Major events and more...

Advertising opportunities
CONTACT JOHN 
T: +44 (0)1202 742968  E: john@sportsnation.org.uk

The offi cial magazine of 

sportsnation.org.uk

 People, Places, Policy - Building Active Communities

Also available in print
An annual subscription to the print edition is just £42 (£36 for SAPCA members)
Email info@sportsnation.org.uk to start receiving your copies

Visit: www.sportsnation.org.uk/subscribe

Subscribe now and never miss an issue!Subscribe now and never miss an issue!
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